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I’m not interested at all

Not sure. Waiting to see them in operations
similar to mine

Not sure. Waiting to see whether charging
infrastructure becomes available

If you own it, you need to work on it. I will
keep at arm's length until I understand the

mechanics

Somewhat interested. These will be the
future for long-haul as they become more

available/viable

Very interested. I have talked with
manufacturing reps about current/future

availability

I’ve already ordered/purchased one

39%

29%

11%

3%

8%

7%

3%

Interest in Battery-Electric Trucks

Source: 2023 Alternative Power Survey

Market Sentiment Interest in hydrogen-fuel-cell trucks

Not sure. Waiting to see them in operations similar to mine

I’m not interested at all

Not sure. Waiting to see whether hydrogen fueling infrastructure becomes available

Somewhat interested. These will be the future for long-haul as they become more available/viable

Very interested. I have talked with manufacturing reps about current/future availability

If you own it, you need to work on it. I will keep at arm's length until I understand the mechanics

I’ve already ordered/purchased one

30%

24%

16%

15%

8%

7%

2%

Zero Emissions Vehicles

>60%
of fleet executives are 
open to ZEVs but many 
are taking a wait-and-

see approach.
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Use our robust datasets to 
target, engage and influence 
your customers and prospects
Clients use RigDig data to target audiences – based on fleet size, 
truck make, model and engine, region – on our media platforms 
and external platforms.

Our media brands, driven by award-winning content, have a large 
following, offering significant opportunities to engage and 
influence your target.

Reach trucking and fleet entities

Want to reach trucking dealers, parts distributors 
and repair facilities? Use CCJ's sister brand 
Trucks, Parts, Service.

Clean Trucking's 
highly targeted 
audience

19K
Monthly pageviews

87K
Tagged audience

325K
Email addresses

8.3K
Social followers

17K
Active newsletter subscribers

1.43M Trucking entities

95K Fleet entities

15K Dealer contacts

15K Parts/services contacts
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Read by decision-makers at the nation's top carriers
More than 95% of our audience are decision-makers in management positions who rely on digital 
content to stay current on the ever-changing world of low-emissions vehicles. Data on our known 
audiences provides detailed insights on who is reading and what content resonates.

Source: 2024-2025 CCJ Buyer Behavior and Connectivity Report

Executive

Owner-Operator

Manager

Vice President

Director

Associate

63.8%

11%

10.5%

6.7%

5%

3%

Audience by Decision Level
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We know who's reading
Fleet executives from across for-hire and trucking operations read CleanTrucking, including these CCJ Top 250 carriers:

Fedex 1

UPS 2

JB Hunt 3

Knight-Swift 4

Schneider 6

Ryder 8

Old Dominion Freight Line 9

Landstar 10

Estes Express Lines 11

Penske 12

R&L 13

Penske 14

Werner Enterprises 14

Prime 16

Company Top 250 rank

Kenan Advantage Group 17

Saia 19

NFI 20

PS Logistics 23

Ruan 27

CR England 32

Western Express 33

TMC Transportation 41

KLLM Transport Services 42

Bennett International Group 43

10 Roads Express 44

Hirschbach 46

FirstFleet 47

Stevens Transport 52

Company Top 250 rank
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Higher Engagement
Across web, email, newsletters, webinars, video, social 
media and ad networks, CleanTrucking's content team 
provides multiple ways to move your audience from 
consideration to decision.

Website  18.5K Unique Monthly Visits
When it comes to staying on top of news, business tips and the latest equipment 
in the world of low emissions vehicles, fleet professionals turn to CleanTrucking. 
The immediacy of this content provides opportunities to continually engage with 
your target audience, support conversion-based campaigns and drive traffic to 
your website.

Newsletters 
CleanTrucking Weekly  16.8K Recipients
Each week, the CleanTrucking newsletter covers the changing world of low 
emissions vehicles from a real-world perspective with insights on equipment, 
infrastructure and regulatory issues.

Our known audience data includes

CompanyTitle

How long they spend reading

Online behaviors

What they are reading

Name
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2026

CleanTrucking serves a highly targeted audience of key fleet decision makers interested in zero and 
low emissions vehicles.

We help advertisers engage this niche audience by offering a maximum of 4 advertisers a Share of 
Voice package versus traditional CPM. This monthly package includes:

Website – Rotating ad positions throughout the site, including the leaderboard and all ROS positions

Weekly newsletter – Rotating ad positions in the newsletter, including the top position

Partner Insights – Ability to post one article, video or white paper per month in the Partner Insights 
section of the website during the duration of your campaign

Flat-rate package pricing reviewed quarterly and subject to change.
See Acclerate! for additional details and other options

 $3,000

Digital Advertising

Flat-Rate Package

Additional Opportunities Our Partner Insights Reporting Dashboard provides insights on ad 
and content engagement, including the companies and titles that 
have engaged with your content. Ask your sales rep for details.
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Newsletter Ad Positions & Pricing 

Logo image: 115x86
Main Text: 250 character limit
CTA Text: 75 character limit
URL Link 
JPG or PNG

Logo image: 115x86
Image: 500x334
Main Text: 250 character limit
CTA Text: 75 character limit
URL Link
JPG or PNG

Exclusive

Rotating

Sponsorship Leaderboard Text

Premium Text Ad

Rotating ads ensure 
equal exposure 
between 5 ad positions 
for dailies and 4 ad 
positions for weeklies.

CleanTrucking Weekly | 4x/mth 16.8K Included Included

Newsletter Circulation Leaderboard Position Rotating Position

Rotating

Exclusive
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Accelerate!
Your content marketing campaign performance and ROI

Build your custom audience for multi-channel promotions

View companies and job functions from our known audience that engage with 
your content

Our Accelerate! platform connects our proprietary data insights with our media audiences’ 
behavioral intent signals, letting us deliver the right message to the right audience at the right 
time, on the most effective channels.

We’ll host your gated (lead-gen) or ungated content within CleanTrucking's Partner Insights on 
the homepage, in articles and on the CleanTrucking's weekly newsletter, then drive qualified 
traffic to it by promoting it across multiple channels, such as Facebook and LinkedIn (Multi-
channel promotion incurs additional charges outside of the $5k monthly Share of Voice pricing.)

The best part? You get exclusive, in-depth reporting* on campaign analytics AND insights into 
our known audience that has engaged with your content!

Post your content – articles, white papers, video – within CleanTrucking's 
Partner Insights

Activate multi-channel promotions

Glean insights into campaign performance through your personalized dashboard

Optimize your campaign based on what content resonates
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We know your target audience and their needs

Construction Industry

Trucking Industry

Titles

Demographic Information

Industry Characteristics

Skillsets

Job Description

Professional Goals

Personal Goals

Pain Points/Blockers

Topics of Interest

and more...

Will your message cut through the clutter?

The average buyer consumes 
5-8 pieces of content before 
making a buying decision

Content Studio
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Content Studio
Our Content Studio team includes content creators with decades of award-winning 
journalism experience in transportation and other essential industries. And because our 
storytelling engages audiences, we also have the deepest buyer persona data sets and 
the means to target your specific audience.

Our Process

1 2 3 4

Discovery 
Workshop

Audience-
Building Plan

Plan 
Execution

Tracking & 
Performance







Target audience
Challenges
Goals







Personas
Content
Distribution recs 
beyond native







Custom audience
Content approved
Content deployed





Bi-weekly reviews
Optimization 
recommendations

Top of funnel

Mid-funnel

Lower funnel

Blog posts - Native articles - Newsletter sponsorship

White Papers - Webcasts/Podcasts - Research

Case Studies - Demos/Trials

Awareness

Engagement

Consideration
Check out examples of our work »
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Reach the right fleet targets with our data-driven 
digital marketing

1 2 3

We identify the types of fleets 
you want to reach using RigDig.

We then match your fleet list 
with our CleanTrucking 
audience contacts.

We then run your highly 
targeted campaign across 
various channels and tactics.

Fleet size

Region of operation and other criteria

Make, model

· Facebook

· Google

· LinkedIn

· YouTube

· Tik Tok

· Native Display

· Targeted Display

· CTV/OTT

· Programmatic Audio

· Our Media Websites

· Account-Based Marketing

Check out our Digital Marketing Guide for details on all our data-driven digital marketing solutions »
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Contact Us!
Editorial

Jay Traugott, senior editor 
jaytraugott@fusable.com

Jeff Crissey, content director
jeffcrissey@fusable.com
205-248-1244

Content Studio
Amy Materson, marketing content manager
amymaterson@fusable.com
205-454-9073

Research
Ginger Love, research manager
gingerlove@fusable.com
205-393-5113 (cell)

CleanTrucking.com

updated 12102025

Youtube

@CCJDigital

X

CleanTruckNews

CleanTruckingNews
facebook

Sales
For more information on advertising with Clean Trucking contact us today.

Contact Clean Trucking
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