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Analysis of active fleets from RigDig
®

 Business Intelligence. Active fleets with an estimated fleet size of one or more are grouped into

RigDig
®

’s estimated fleet size category. The chart displays the count of fleets and the estimated number of vehicles in each group.

NOTE: These are just some of the segments captured by RigDig
®

. 

For a complete look at all entities in the RigDig
®

 database, contact your sales representative.

Analysis provided by RigDig® Business Intelligence gives insight into active fleets operating in the United States by operating segment. Operating segments are defined by

RigDig® Business Intelligence as: 1. For-Hire: 10+ Fleet - an entity with 10 or greater power units operating as For-Hire. 2. Private: 10+ Fleet - an entity with 10 or greater

power units and operating as a private fleet. In addition to operating as a private fleet, the entity may also operate as For-Hire. 3. Owner-Operator - a For-Hire entity with

less than 10 power units and operating at least one verified class 8 unit or one tractor. Segment excludes entities in construction, manufacturing, and financial services

industries, and leased owner-operators. 4. For-Hire: <10 Fleet - an entity with less than 10 power units that operates For-Hire and does not have at least one verified class

8 unit or one tractor. (e.g. landscaping company, courier) 5. Private: <10 Fleet - an entity with less than 10 power units that operates as Private. 6. Other - entities in

RigDig® that are not primarily fleets but own class 3-8 equipment; such as shippers, brokers, cargo tank facilities, Indian tribe, non USDOT entities, etc.

Carriers By Fleet SizeTrucking Industry Snapshot

Through its sister brand Rig Dig Business Intelligence, Overdrive

can identify active owner-operators and small fleets operating in the

U.S. by fleet size, operating type and other factors.
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Fleet Size Number of estimated vehicles operated

1,028,200

1,663,817

117,478

43,705
22,629

3,2306,909 978 699

746,517

581,194

671,156

474,008

483,409

334,926

1,435,632Carriers By Operating Type

Private <10 Trucks Owner-Operator For-Hire: <10 Trucks Other For-Hire: 10+ Trucks Private: 10+ Trucks

494,584

388,563

219,732

157,047

36,628 32,501

The 69K+ fleets with 
10+ trucks operate an 

estimated 4 million 
vehicles - that's 62% of 
all vehicles in operation.

62%
of the estimated 

total vehicles in 

operation
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Use our robust datasets to target, engage and

influence your customers and prospects

RigDig has 1.3 million entities across

all trucking segments





Clients use RigDig data to target audiences – based on fleet

size, truck make, model and engine, region – on our media

platforms and external platforms.

Our media brands, driven by award-winning content, have a

large following, offering significant opportunities to engage and

influence your target.

282K
Monthly
Pageviews

362K
Email

Addresses

1.7M
Tagged
Audience

481K
Social

Followers

113K
Newsletter
Subscribers

389K
OWNER-
OPERATOR
ENTITIES

1.3M
TRUCKING 

ENTITIES

Learn more at RigDigBI.com

Overdrive's large, engaged audience

Need to reach trucking dealers, parts distributors and

repair facilities? Use Overdrive's sister brand, TPS.

15K
DEALER CONTACTS

30K
PARTS/SERVICES CONTACTS

https://rigdigbi.com/
https://info.randallreilly.com/2024-tps-media-kit?utm_referrer=https%3A%2F%2Frandallreilly.com%2F


69%

31%

Overdrive: Access to an influential audience

One hundred percent of Overdrive's audience are decision-makers who run their own

businesses and rely on digital content to keep current on the industry. Data on our known

audiences provides detailed insights on who is reading and what content resonates.

Source: 2024-2025 Overdrive Buyer Behavior and Connectivity Report

Email newsletters

Trucking industry websites

Radio/Satellite radio

YouTube/Video

Social Media

Supplier websites

In-person meetings and conventions

Podcasts

35%

31%

10%

10%

6%

4%

3%

1%

Top Source for Industry Information OVD Audience by Classification 

Leased or assigned to a carrierUnder own authority

We know who’s reading

Through Overdrive’s unsurpassed

audience insights, we know our content is

being read by industry decision-makers. 

Name

Title

Company

What they are reading

How long they spend reading

Online behaviors

Our known audience data includes:



Your Ad + Award-Winning Content = Higher Engagement

Across web, email, newsletters, webinars, video, podcasts,

social media and ad networks, Overdrive’s award-winning

content team provides multiple ways to move your audience

from consideration to decision.

Website
113K Unique Monthly Visits

When it comes to staying on top of up-to-the-minute industry news, business

tips and the latest equipment, owner-operators turn to Overdrive. Our content's

immediacy provides opportunities to continually engage with your target

audience, support conversion-based campaigns and build your brand.

Newsletters

Overdrive Daily Report
113K Recipients
Overdrive’s daily email newsletter targets an

exceptionally engaged owner-operator

audience. Featuring the latest industry news,

expert commentary and equipment coverage,

Overdrive's Daily Report is a must-read.

Custom Rigs 
15k Recipients
Every week we highlight the industry's

coolest-looking trucks with all the details on

specs, paint and more.

Regulatory Rundown 
108K Recipients
Digging deeply into safety, equipment, 
environmental and labor issues to help fleets 
remain compliant. This newsletter is done in 
partnership with our sister brand CCJ.

Haul With Authority 
17K Recipients
Each month, we help new trucking 
businesses get up to speed on best practices 
in business, equipment, regulations and 
much more.

Owner-Operators are active on social media

YouTube

Facebook

None

Instagram

LinkedIn

TikTok

X (formerly Twitter)

Pinterest

Reddit

Other

58%

57%

19%

17%

17%

16%

14%

9%

6%

2% Source: 2024-2025 Overdrive Buyer Behavior and Connectivity Report



2025 Digital Specs

Digital Pricing
Our website ads are priced on a CPM (cost-per-thousand basis),
which allows you to pay only for the performance you need and is
based on a ROS (run-of-site) rotation. Once your monthly budget
is set, your ads will display until your budget is at capacity.
Additional investment options offer an exclusive sponsorship
leaderboard position, as well as access to larger audiences. 

1Sponsorship Leaderboard Position is sold exclusively and will not be rotated with any other advertiser during its weekly/monthly run.

Ad Specifications*





Desktop

970 x 90**

728 x 90**





970 x 250

300x250 with text





Mobile

320 x 100

300 x 250

*1 MB maximum file size ** Sponsorship Leaderboard Position

Overdriveonline.com Run-Of-Site: $40 CPM

Additional Option: Sponsorship Leaderboard (Exclusive Position1)

Weekly: $6K  |  Monthly: $20K



Overdrive premium ad positions

Check out our high impact ways to reach Overdrive’s decision-makers

Specifications:
Desktop: 1060x596

Tablet: 736x414

Mobile: 428x241

Price: $2,500/week

1. Welcome Ad 2. XL in Content

Place your messaging front and center

when owner-operators visit Overdrive.

Your Welcome Ad creative appears on first

click. Visitors see your creative with no

competition from other ads. Available for

desktop and mobile devices.

This high impact ad position appears within

the body of articles – so your message gets

noticed as visitors read on desktop or

mobile devices. Position supports static or

video creative.

Specifications:
Desktop: 1124x600

Mobile: 430x720

Price: $3,000/week

3. Featured Sponsor
When you want the top position available to

showcase your content, consider the Featured

Sponsor position on our homepage and within

Top Stories. This position can take users to

your site or a landing page we build for you.

Specifications:
Image size: 500x334

Text: 175 character limit

Sponsor name

Price: $1,250/week



Brand Newsletter Ad Positions & Pricing 

Ad Specifications

1. Sponsorship Leaderboard Text Ad

(Exclusive Position)

• Logo image: 115x86 

• Sponsor name

• Text: 120 character limit

• CTA Text and Link

JPG or PNG

2. Premium Text Ad

(Rotating Position)

• Logo image: 115x86 

• Image: 500x334

• Sponsor name

• Text: 120 character limit

• CTA Text and Link

JPG or PNG

3. Native Articles

(Rotating Positon)

• Title

• Teaser: 175 character limit

• No thumbnail image in the newsletter
N/A

Ad Type Specs Format

Customers on a rotating position can submit all/or any of the above listed sizes for maximum exposure.

*Top position sold exclusively. Monthly rates shown.

Rotating ads ensure equal exposure between 5 ad positions for dailies and 4 ad positions for weeklies.

Overdrive Daily Report

5x per week
113K $9K $8K

Regulatory Rundown

4x per month
108K $2.75K $1.75K

Haul With Authority

4x per month
33K $2.75K $1.75K

Custom Rigs

4x per month
15K $1,925 $1,650

Newsletter Circulation Top Position* Rotating Position*

1

2

2

3



Source: Content Marketing Institute - B2B Content Marketing Report

ACCELERATE!

Your content marketing campaign performance and ROI

Our Accelerate! platform connects our proprietary data insights with our media
audiences’ behavioral intent signals, letting us deliver the right message to the
right audience at the right time, on the most effective channels.

We’ll host your gated (lead-gen) or ungated content within Overdrive’s Partner
Insights on the homepage, in articles and on the Overdrive Daily newsletter,
then drive qualified traffic to it by promoting it across multiple channels.

The best part? You get exclusive, in-depth reporting on campaign analytics
AND insights into our known audience that has engaged with your content!

Build your custom audience for multi-channel promotions

Post your content – articles, white papers, video – within OVD’s Partner Insights

Activate multi-channel promotions, including Facebook, newsletters

Glean insights into campaign performance through your personalized

dashboard

View companies and job functions from our known audience that engage with

your content

Optimize your campaign based on what content resonates



CONTENT STUDIO
The average buyer consumes 5-8 pieces of

content* before making a buying decision

Will your message cut through the clutter?

Our Content Studio team includes content creators with decades of award-winning

journalism experience in transportation and other essential industries. And because

our storytelling engages audiences, we also have the deepest buyer persona data

sets and the means to target your specific audience.

The Content Studio Process

1 2 3 4Discovery Workshop Audience-Building Plan Plan Execution Tracking & Performance







Target audience

Challenges

Goals







Personas

Content

Distribution recs beyond native







Custom audience

Content approved

Content deployed





Bi-weekly reviews

Optimization recommendations

We know your target audience and their needs









Construction Industry

Trucking Industry

Titles

Demographic Information









Industry Characteristics

Skillsets

Job Description

Professional Goals









Personal Goals

Pain Points/Blockers

Topics of Interest

and more...

Top of funnel: Awareness

Blog Posts • Native Articles • Newsletter Sponsorship

Mid-funnel: Engagement

White Papers • Webcasts/Podcasts • Research

Lower funnel: Consideration

Case Studies • Demos/Trials

Check out examples of our work

*Forrester

https://sites.google.com/randallreilly.com/contentstudio/home?authuser=0


Podcast 

Business Program 

Overdrive Radio – the industry’s 
only award-winning* podcast
During this weekly podcast, Overdrive editor

Todd Dills interviews the most interesting people

and companies in trucking. Don’t miss this

opportunity to reach nearly 50,000 listeners right

in the cabs of their trucks.

Overdrive sponsorships offer opportunities to showcase your brand

Overdrive’s Partners In Business
Since 1997, Overdrive’s Partners in Business

program has been the leading resource for

prospective and existing owner-operators. Each

year, Overdrive editors and American Truck

Business Services consultants produce

comprehensive how-to content – delivered

through our newsletter, website and during an

annual workshop at the Mid-America Trucking

Show – to help owner-operators achieve

superior business results.

Awards Programs

Small Fleet Champ
Now in its 6th year, Overdrive’s Small Fleet Champ

recognizes small fleets that have demonstrated the

industry’s best practices and positioned themselves for

long-term financial stability and capacity for growth.

Championship belts will go to the winners in two

divisions: 3-10 trucks and 11-30 trucks. Program

content runs March through November on Overdrive’s

digital, newsletters and social media channels,

culminating with an awards presentation during the

annual NASTC event in Nashville in November.

Trucker of the Year
Overdrive’s Trucker of the Year program

highlights owner-operators with demonstrated

above-average profit and safety and who have

put small-business-trucking best practices in

place, laying the groundwork for long-term

business health. This year-long program offers

excellent sponsor visibility, including a webcast

to announce the winner and during winner

recognition at major industry events.

*2022 Neal Award Winner – Best Podcast

2025

https://randall-reilly.pixieset.com/


Why use our data-driven digital marketing?

We identify the owner-operators

you want to reach using RigDig

We then match your target list with

our Overdrive audience contacts

Finally, we run your highly targeted

campaign across various channels

and tactics, such as:

· Fleet size

· Make, model

· Facebook

· Google

· LinkedIn

· YouTube

· Tik Tok

· Native Display

· Targeted Display

· CTV/OTT

· Programmatic Audio

· Our Media Websites

1

2

3

· Region of operation

· And other criteria
vs

General 

Owner-Operator Target Specific 

Owner-Operator Target

Audience Contacts

+
General Campaign 

Targeted Campaign 

General Owner-Operator Contact

Independent State 
of GA

Avg Age
of Eqt

Lighting
Violations

Check out our Digital 
Marketing Guide for details

on all our data-driven digital

marketing solutions.

https://www.fusable.com/wp-content/uploads/2024/10/Fusable-Digital-Marketing-Services-2025.pdf


Contact Us!

Editorial

Todd Dills, chief editor

toddills@fusable.com

800-633-5953 x1362

@channel19Todd

Jason Cannon, contributing editor

jasoncannon@fusable.com

800-633-5953 x1175

Matt Cole, associate editor

mattcole@fusable.com

800-633-5953 x1702

Alex Lockie, executive editor

alexlockie@fusable.com

802-254-5595

Jeff Crissey, content director

jeffcrissey@fusable.com

205-248-1244

Content Studio

Amy Materson, marketing content manager

amymaterson@fusable.com

205-454-9073

Research

Ginger Love, research manager

gingerlove@fusable.com

205-393-5113 (cell)

Digital

Chris McNaught, director of digital strategy

chrismcnaught@fusable.com

912-644-9715

Sales

Emily Larson, director of trucking sales

emilylarson@fusable.com

205-248-1329

Find Overdrive Online

overdriveonline.com

OverdriveTrucking

OverdriveUpdate

@Overdrivemag

Overdrive

mailto:todddills@fusable.com
mailto:jasoncannon@fusable.com
mailto:mattcole@fusable.com
mailto:alexlockie@fusable.com
mailto:jeffcrissey@fusable.com
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http://overdriveonline.com/
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https://twitter.com/overdriveupdate
https://www.youtube.com/@overdrivemag
https://www.linkedin.com/company/overdriveonline/

